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Rule Summary 

e 
TEXAS A&M UNIVERSITY 

SANANTONIO 

Texas A&M University System Regulation 09.02.01. Official Messaging, requires Texas A&M 
University-San Antonio to establish a procedure to ensure that all official messaging by the 
University be approved. The Regulation also requires that the University establish the authority to 
facilitate effective operations. 

Reason for Rule 

The purpose of this required member rule is to define the processes by which System Regulation 
09.02.01 Official Messaging will be implemented at Texas A&M University-San Antonio to 
effectively manage official university messaging to external audiences. 

Official Rule 

External Communications/Press Releases/Media Interviews 

All press releases and statements to the media will be distributed through University Marketing 
and Communications by the senior communications manager in accordance with established 
formatting and protocols. 

• All press releases and formal statements to the media must be approved by University
Marketing and Communications prior to release. If the senior communications manager is
unavailable, the communication will be sent from the vice president for advancement and
external relations or delegated authority.

• The senior communications manager must be notified any time a member of the press is on
campus to interview faculty, staff, or students.

• The senior communications manager or vice president for advancement and external
relations must be notified any time a faculty or staff member gives an interview in which
they are formally representing the university, no matter where the interview occurs.

Marketing and Advertising to External Audiences 

All university marketing and advertising to external audiences must be coordinated through 
University Marketing and Communications and his/her delegate(s). For the purposes of this 
procedure, marketing and advertising includes but is not limited to all forms of paid and free 
advertising, print advertising (including newspaper, magazine, academic journal, etc.), broadcast 
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